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Mobhi\e
Banking

Client: FIS Global

Services: Native i0S &
Android Mobile & Design
System

Industry: Fintech

Tools

Figma, Stark, After Effects & Lottie
Role

UX/UI Designer & Design System Specialist



FIS Client Portal r:. i S

Client Portal

Your digital relationship between FIS and you!

The FIS Client Portal provides a one-stop 24x7 on-demand web-based environment for FIS client
users to securely access product information specific to your organization. It's easy to navigate
and find the specific product, support, security, and regulatory information you are looking for. Entity ID or Client ID

FIS Mobile App Username

Trouble Logging In? First Time User?

Manage, monitor, and engage FIS and your products directly in the palm of your hand!

What Is My Entity/Client ID?
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Digital One

BUSIHESS Complex and unintuitive user flows across key banking functions.

Design Information overload leading to user frustration.

Challenges Low client satisfaction and poor task completion rates.

Lack of centralized, actionable insights for users.




FIS Digital Service Offerings

strategy & Innovation Product Davelopment
Intelligence & Analytics

Digital Roadmap - Praposiion Developmemt ' '

. m P Fres s "
Business Casa Development - Business Process Design Frediclive Modelling
Operating Model Deliniion - Solution Architectune - Tex Analysis
i = LIt i T a & - - s & F =
Urganization Design - Application Development Dala Visualization
Platform Innovation - Systems Integration «  Personalization

. ..- = o ; “ )

Capability Benchmarking - Security Architecture smart Cilers

Customer Experienca Design lesting and Quality Assurance
Customer Journay Mapping = Test Stratedy
User Experience - Tesl Governante
Visual & Interaction Deskgn - Test Scrpting
Branding - Test Automation
service Design - Test Execulion
Customer Experance Tesling
Prototyping

Digital platform strateqgy, iteratively informed from both market and internal factors, drives the
future of FIS digital platform evolution




Essential Considerations for Fintech Software Development

‘ .Scalability
Secur Ity . Performance/

Functional Speed

Regulatory
" Compliance

Requirements

Business

Technical

Requirements

@'3 Considerations

@
l‘% User Core -
Experience Features

(UX)

. APl
La@@ Integrations

Cloud vs. Technology

Support and .
Maintenance On-Premises Stack

Cost and
ROI

Time-to-Market




Redesigned FIS client portal using
Design Thinking—conducted user
research, mapped journeys, and
iterated prototypes to enhance
usability, streamline tasks, and boost
satisfaction by 20%.

Design Thinking in Banking

1 Empathize 3 ldeate

Problem

Research =*  Synthesis ¥ Hypothesis

Collecting data Extracting and
volume prioritizing insights

4 Prototype

Solution

Discovering multiple Prototyping of the
solution varieties optimal solution




FIS Mobile App is the digital
relationship between FIS and you!

Good marning Jane

All 25 products
are up and running

L, Upralirdmed T Ao ags

| See FI% bnView

Rlig ot Spih - Besolveil
Bellating Thokets Thalrets

DOWNLOAD THE
FiS MOBILE APP

FIS Waohde fang b= 1he deia ol ioeshiilg

b L v FES and yeu!

You have
18 MEIM pirlkiate

With the FIS Mobile App you can
manage the products you own
with FIS in the palm of your hand.

Dashbaard

My Product Status
Bullating

Ticke=
Marketmacno
SuipEa

Cortact Us

B3 can

Eickels B

Servicing your products has never
been easier. View and interact with
products tickets.

Tickets

Belosy pomi can seach e Bokels dapoorm e Bller bkets o
STl O o ne il TRCkes s sharan Dakow.

Yioudr ane i By

FTR T Filter tickets |

Subject:

Praduct;

Opened date:

Subject:

Praduct:

Opened date: Jo24000
Subject:

Product:

Dpened dates 20
Subject:

Praduct:

See all the latest communication
from FIS by viewing your bulletins
in the FIS Mobile App.

Filler Yo Dulleting by Prodect

Al Prodacia

Gareral
TR 5.8 @eneiad hodletan fersm FIS

Gsraral

Thisis a general bulletin from FIS
i ]

Lbrgpe iyt

Thiz i§ @ urgent bullsbm fegm FIS
i A a1 ]

Lirgeenik

Thésis an wrgant bullatin from FIS

Gnieral
Thes isa general bulletin leom FIS

= 30
Genieral

Thik 4 8 gensral bulletn frsm FIS

| Baoneral



Customers who switched the following providers in the past year

Banking 25%
Insurance 35%
Wealth management 34%

0% 10% 20% 30% 40% 50%



The Customer Journey

Traditional

weeks

il &3 X i ®,

Travel Meet with Wait to receive Travel back Receive
to branch representative decision to branch funds
Digital

@ minutes : ®

Apply via Get approved and
mobile phone receive funds instantly



What do customers want from their banks?

95%

58%

98% say they want their
questions answered quickly,
but just 58% experience this

93%

33%

98% say they want their bank
to “know me and my banking
needs”, but 33% feel their bank

delivers this

89%

30%

89% want their bank
to offer useful financial advice,
but only 30% experience this



The Session Process

[1] [2]

Greeting & Mini interview on banking
objectives preferences

[3] [4]

5 tasks to perform one by one. Each task

should is done on a clickable prototype. During After each task participants
the process, users share their screen, so that need to evaluate the
moderator could ask a contextual question. experience.



YOUR ACCOUNTS

Bt bakances inckads ovrdrall pratecior
Platinum Checking
Regular Savings

= = B

Transfers

SCHEDULED

Fron:

Platinum Checking - 0303

- Rogiar Sani;

From: Platinum Checking - 0303

ol Samings

HISTORY

From: Platinum Checking - 0303
Tex Regfiar Savding - D508
From: Platinum Checking - 0302
Tt Rpailar Savingy - 008

From: Platinum Checking - 0303

(e}
in
5]

* Open an Account
51,0289
52,570.00

$200.00

5H00.00

5250.00

S200.00

S500.00

[ S

b

LAST 5 TRANSACTIONS
ACH Withdrawal PAYPAL

SAMS CLUB #6417 555-395-0090
McDonalds 133245 RENO NV
AMZN Mitp USTHT08998BRZ1L
CHIPOTLE 2134 RENO NV
ACCOUNT SUMMARY

Balance §1,202.98

Riquared Mirvamsum Balance

e = g &

Internal Transfer

From Platinum Checking

To Regular Savir

iliahio Bl

Amount Loy
Description Tripto Flagstaff >
Frequency O timie, immiediatoly >

Viewe All

-515.99

ACHWithdrawal
Augl, 2023
$1,202.98
ACH Withdrawal PAYPAL
TYPE: INST XFER 1D: 77584
CO: PAYPAL NAME: JOHN
DOE

=5 B by

Transfer $200.00 from Platinum Checking -
0303 to Regular Savings - 08087

Apprave

Cancel

From: Platinum Checking - 0303

From: Platinum Checking - 0303

HISTORY

From: Platinum Checking - 0303

o

From: Platinum Checking - 0303
o S - 0208

From: Platinum Checking - 0303

From:;

P

@

: Platinum Checking - 0303

n
;=

$200.00

$200.00

$200.00
$250.00
5200.00

$500.00

Building an
Intuitive
Financial

App
Experience



Username Dropdown

When a user clicks on his name appearing on at the top right comer, a dropdown will appear as shown below:

View My Account

Usemame: Jimmy.Doe
Contact ID: 2872328
Client 1D: CP_TRAINING
EID#: 294003

Last Sign in:  Septemnber 02, 2021

Administration
e 1L 5|-r1i|'|;_,-
My FI5 Applications

Fis In¥ew

Sign out

Here you will see details such as a link to “View My Account” which will take you to the “My Account &
Seftings” page, your Username, Contact D, Client 1D, EID# and Last Sign in information.

Followed by links for Administration (if you are a Client Portal Administrator), Account Settings, My FIS
Applications, FIS InView, and a Sign Out option.



Navigation Menu

The navigation menu includes links to access the different sections of the client portal.

Dashboard Access to the Client Portal main page

Tickets Access to review tickets and to create new support tickets or client requests

My Products Access to the institution's FIS products

Bulletins Access to communications from FIS Support Groups
Community Access to collaboration with client groups
Vendor Hanagement Access to Vendor Management Resource Center for audit materials

Invoices Access to invoices and billing customer service

Reports Access to a variety of reports specific to the organization

Education Center Access to the FIS Client Portal Education Center for portal training

Support Access to support features for each product
myFlStore™ Access to myFIiStore™ for new FIS products and offerings

Administration Access to administration cards to manage portal users




Dashboard

This page includes a welcome message, a navigation menu (on the left), the FIS Banner in the middle and a
Bulletins and Tickets Section below followed by Marketplace and the FIS RISE section.

The Bulletins and Tickets section gives you at a quick look at the latest Bulletins and Support Tickets for
your organization.

These sections also contain quick links to Create a Ticket and the Bulletins and Tickets' search pages.
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TI1 FR I o d] Fede & Hobd iy
EETIEEE - RS CDASECTIDAS SEPCRTIHG FERRDTA - FIS DUSPESS FASK INTILUGACT - DEGITAL FESk FROTICTON
kLT T . " o F ae e r= 1 (] " 1 1 15 ] -
R - FINRDEA - 454 D CERTIACATES CHARKGEE = UAT. ARF 14 AWD FRUCTHRE JUCUET 39 FERRIOTA - FIS [SPESS B3 INTOUGINCE - DR TAL RSk FROTIOTON
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Choose what this ticket is for:

Create a Ticket for my Product

P et Tomew S0 rhm W B TR - oy S —— > o DT s . PPt e > —— o s BTV s Pt St s A — . —— | W — — . —— W — T — " — - —_

b rgure o e o wee G — e o e— — e ——
TIRWE L T PR IATE M 00 afet Ss med B W Y iAg 0T ee Tevegm T » PBRN g et e I e re—y we s wmtem -A..v-h'-'-'n-mv malttyl e Wt tre e e e PP g W ETETIR S e 8 1 PR o, oy
bl ol o

Promct Select applcable
Product from the
dropdown menu

Select applicable

Request Reason from
the dropdown menu

Add any sodmonal
recipents that need
1o be notified of ticket
updates hare

Drag and Drop files here to upload automatically
(2]

\
3

Browse files /l

Pl e pocepted | gl Sec Aot 2pt oota pes spta odials slss g seg at odlrlp | Max e slar: S0MB

Fenie be pog WoNe engd J0MNERrs DIOCK BN e




FIS Client Portal UX Redesign — Results

20% Increase in User 85% Growth in Product
Satisfaction Adoption
Measured through post- Improved navigation and
launch surveys and usability streamlined workflows
feedback. boosted client engagement.

Faster Task Completion
Simplified Ul reduced time-
on-task by 30% for key user

flows.

Improved Accessibility Stronger Collaboration
Compliance Shared design system
Redesigned with WCAG 2.1 enhanced alignment
standards to serve a wider between designers and
user base. developers.




Final Reflections on the Project

Cross-functional Alignment:
Seamless collaboration ensured
consistency between design and
development efforts.

Design System Integration:
Provided developers with clear
assets and guidelines to
streamline implementation.

Team Enablement:

Led Figma training to standardize
use of components for mockups
and prototypes.

Usability Testing & Iteration:
|dentified and resolved usability
issues early, allowing quick,
effective updates.

Stakeholder Engagement:
Maintained regular
communication and integrated
feedback throughout the project.

Outcome:

Delivered a polished product that
met user needs and received
strong stakeholder approval.



Digital One
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THANKS FOR WATCHING
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